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Our targetgroups and partners 

 Green sector (via media and direct contacts) 

 

 Politics (national, regional, municipalities) 

 

 Public (mass media + social media) 

 

 Companies (beyond the green sector!) 

 

 Universities (Master-/Bachelor-degrees) 
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Our issues  

 Biodiversity 

 Awareness of nature (i.e. children) 

 Climate change 

 Water management 

 New diseases and pests (i.e. trees) 

 Air and climate quality 

 Public health 

 Social coherence / integration 

 City marketing with green focus 

 … 
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Activities 2015 / 2016 

Monthly press releases 

 

Daily posts on facebook 

 

Regular news on website 

 

 Input for political debate (i.e. climate change)  

 

Discussions, symposia, speeches, interviews …  



Facebook-site 
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Daily posts 
more than 3.600 follower 
10-15.000 contacts per week 



Interviews, videos on YouTube  
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YouTube-video-interviews 
„Three questions to …“ 



Cooperations … 
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Firmengartenwettbewerb 
Company garden competition 
(NRW, Berlin, Baden-Württemberg) 
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Trade fair IPM Essen, 27.01.2016 

„Green Future:  
New tree-varieties for cities“ 
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Building Fair Grünbau Berlin, 16.02.2016 

 

Green Cities Talk 
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CDU/CSU-Fraktionskongress,  
Berlin, 17.02.2016 

National political congress: 

„Sustainability and quality of urban life“ 
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New election of the Kuratorium 

July 2016 
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2015:  
Competition in cooperation with Husqvarna (and others) 
 

„Successful green concepts in cities“ 
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2015:  
Competition in cooperation with Husqvarna (and others) 
 

„Successful green concepts in cities“ 
 



Husqvarna competition 
„Successful green concepts in cities“ 
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The jury 

Partners: 
BdB 
bdla 
BGL 
GaLaBau 
GALK 
HfWU 
Husqvarna 
Media-partner 
Stiftung DGS 
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Fair GaLaBau 2016: Awarding of 
Husqvarna competition 

More than 20 participants, five winners, 

High media coverage for green themes in sector media  
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The Charta is open for everybody:  
 
2015/2016 we could welcome new partners … (> 50 supporters) 
 
(some even with budget!) 
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2008 

2012 

2009 2010 2011 

2014 2013 2013 

Brochures with high circulation: 
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www.die-gruene-stadt.de 


